
Summer is slowly inching its way out of

town. I don’t know about you, but I’m glad

its taking its time. Most of us have enjoyed

more clear skies this season than the year

before that is for certain. If you where just

getting into gardening, this would have

been the year to start. You had to have two

green thumbs last year to grow a zucchini

that wasn’t easily mistaken for a pickle.

Gardening has become one of the fastest

growing hobbies in North America and a

booming business to  boot. It’s always fun

to try and recognize how marketing can

take some advantage of these growing

trends. Advertisers try to connect  what peo-

ple are interested in to their product. It does-

n’t matter wether you are selling clay pots or

cell phones.Some cell phone companies use

dogs to identify with a market while others

use flowers or frogs. Its a lot more complex

than that once you break it all down but suc-

cessful ads sell lifestyle just as much as any-

thing else. When you connect with an audi-

ence you have an advantage. You have

familiarity. Familiarity leads to comfort and
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2000 AGM Notice
You are invited to attend the Annual General

meeting for the Commercial Drive Business

Improvement Association. 

Date: Tuesday, October 4th, 2000

Location: Rm L3 above Britannia Library

Time: 6:30  pm

Official notice included as an addition to this

newsletter. Hope to see you there.

We have some pretty good neighbours just off the

Drive on Gravely. They are called “Youth with a

Mission” and you most likely have seen people in the

community from their mission adventures program.

They host youth groups from all over North America

teaching how to build urban communities.There have

been 300 to 400 students collecting garbage in the

Commercial Drive area as part of a program that is

geared toward community outreach. They have been

working off the Drive for 3 to 4 years and they expect

attendance to increase next year in their summer pro-

gram to between 400 to 600 participants. We appre-

ciate the effort they are making to help clean up our

neighbourhood and would like to thank them. They

are looking for a larger new office space  and would

like to stay near the Drive. We hope they do too! 

Good Neighbours
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Drop in Centre
The Commercial Drive BIA was involved in the

discussions and meeting arrangements regarding

the proposed drop in centre development applica-

tion for 2285 Commercial Drive. This application

was put forward by the Calvary Baptist Church

and has been officially withdrawn this month.

They stated, “the July 19th meeting demonstrated

there was not as much support as they would have

liked, at least not in the present format. They hope

the withdrawal will show  residents and mer-

chants they take their concerns seriously and hope

to work with them to make the Drive a better

place for everyone. For an exchange of feedback

please call Karl Johnston at 253-6667. 
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What’s up

Youth with a mission

2000 AGM Invite

Where else in the city can you listen to wood nymph’s singing in a tree, take a stroll around a lake in the dark encountering

whole families parading paper lanterns of creative pride, get your fortune told, make a wish in wish tree, move to a groove,

and catch sexy fire dancers out maneuver the law of physics? No where else, just at Trout Lake at the Illuminares Festival.

Most of us know we have a great thing going on in our community. We are unique. We can truly rally to a good parade. We

keep the local grocers on their toes while we prepare our pre festival barbeques, we make it hard to find a seat at the restau-

rant that night and we make it a real challenge  to stock enough candles and glue. We make a point of getting together with

friends. We are like a small town in the middle of a big city. Everyone loves a good parade. Thanks again to the Public

Dream Society for giving us yet another fantastic Illuminares Festival.

y o u t h  w i t h  a  m i s s i o n

Illuminares at Trout Lake

Photo courtesy of Trout Lake Community Centre



comfort lets us ease up on the grip of our wallets.  We are

giving money to someone who understands us. Gardening

can play a substantial roll in making your customers feel

comfortable. Many businesses on Commercial Drive

understand its effectiveness wether they have access to a

little or large greenspace or wether they personalize their

store front with a single hanging basket or vine. Take a

close look at the foot traffic that has increased on Charles

Street in front of Harry’s Cafe, the Sylph and The Happy

Place. A combined effort of the three businesses and com-

munity have turned  this sidewalk into something living,

something people feel comfortable being surrounded by.

On behalf of the Commercial Drive Business Association I

would like to thank all those responsible for providing this

new greenspace/flowerspace and making  our visitors feel

welcome.

Maybe this would be a good time to clarify what the City is

responsible for in relation to gardening. The Commercial

Drive Business Improvement Association just completed a

walk through of the Drive with two people from the Board

of Parks and Recreation and one from City Engineering.

Both have different areas of responsibility when it comes to

maintenance of our green things. The City has committed to

an late September schedule for major tree pruning  to take

place. Bushes that sprout from the base of a tree are actual-

ly tree roots and have been just recently pruned in some

areas with the balance due shortly. Bushes and shrubs are

part of a beautification program and are maintained by

another department. Most on Commercial Drive are in pret-

ty good shape at this point. What is left is grass and weeds,

(sometimes a little garbage too, but that’s a topic we’ll save

for another time). The City will not cut grass or trim weeds

back. Wether or not we all  agree with that or not, still

leaves us with grass and weeds. The Association is working

towards a  solution of dealing with this. 

With fall bringing leaves on the way, we hope   we might

encourage merchants to pitch in their  gardening skills

while  thinking of marketing in a whole new way.  Lets

plant new images making our customers feel comfortable

with a new rosy future.
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The past six months have been a very exciting time to be

part of the Commercial Drive BIA. We have established

many contacts with local organizations, individuals, busi-

ness and city officials and have started working with them

to realize our vision for the Drive. 

The Directors and several committees have many projects

on the go and through this newsletter we will try to keep

you informed.

In the meantime, most business owners have had the

chance to meet our Executive Director, Stephanie Clarke,

on her walk-abouts. Please feel free to contact her at 251-

2884 with your ideas or concerns.

I am looking forward to seeing you at our Annual General

Meeting on October 4th, (above the Britannia library in

room # L3 at 6:30 pm), to share with you the Board’s ende-

vours and accomplishments to date. See you there!

Presidents911 
There has been some confusion of how to report

issues of concern regarding our neighbourhood.

Please take a moment to review what we have

learned so we all can react more effectively in

protecting our community.

Some  business owners on the Drive come from

countries where the policing systems are cor-

rupt.  They are fearful in reporting issues of

concern.It is our job to educate these people that

although sometimes the reporting does not pro-

vide the immediate results we desire, it will not

cause them   to experience a negative back lash

from the police. You are urged to call the police

to report crime, suspicious behaivour and bylaw

infractions. In Vancouver we have a unique sit-

uation when reporting issues to the police. Most

of us feel calling 911 is reserved only  for emer-

gencies.In Vancouver it is not. The 911 number

is used to report most situations or events of

concern. Vancouver does not really have a func-

tioning non emergency line.  Some people are

choosing not to report non -emergency issues at

all fearing they might  cause delays for more

critical situations. The system might need some

alterations but you have a right to report things

that effect us  such as: drug dealing,  illegal pos-

tering, illegal street vending, illegal panhan-

dling, suspicious behaivour that might lead to

crime and of coarse crime in progress. We have

been told by the police, all of these calls should

be directed to 911. You won’t cause delays.You

should call our community police office as well

at 717-2932, as it may be possible to dispatch

an officer in the immediate area or get further

advice. Our neighbourhood is valuable  to all of

us. Please don’t feel helpless in protecting it.

The police record how many calls they get on a

particular topic. Squeaky wheels get the grease.

By Alexandra Temple
Corner

Fall Clean up day: We are hoping to schedule a Commercial

Drive clean up day sometime in mid October. Look for details

in our next issue. Anyone who would like to help organise or

offer suggestions to make the day sucessfulcan call 251-2884. 

Tree Pruning: We have been working with the city to sched-

ule the pruning of the large street trees along Commercial

Drive.  The city has committed to begin the project towards

the end of September. They apparently only prune large trees

every five to seven years. We will keep you updated on their

progress.

Litter Receptacles: The city is reviewing a proposal we pre-

sented requesting more receptacles, ones in better condition

and an improved placement plan. We will be meeting again

with them in mid September and are aggressively lobbying

for results.We hope to report some good news next issue.

What’s up coming

Who you should call


